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On the Measurement Methods of Economic Impacts of Tourism-services Demand
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MATSUMOTO, Kazuyuki

Abstract: Measurement of economic impacts of various projects or industries on a
standard method has been practiced for decades. Concerning the tourism industry, however,
measurement methods are various. This paper reviews those various measurement methods,
and proposes some alternatives. There seem to be two large issues in such measurement. One
is treatment of business trip. Although business trip is one of the main tourism activities, it is
merely an intermediate demand. That is, although it gives large economic impact, it doesn’t
constitute a component of gross domestic expenditures by itself. Measurement of fixed
investment is the other issue. If we think that it is one of the final demands in an input/output
table, we have to use a capital-flow matrix to convert a fixed investment vector to a goods and
services matrix for fixed investment. But some institutions don’t use capital-flow matrices and
they simply take that the value of fixed investment of an industry as the amount of economic
activity of the very industry.

Key words: [ERAEFEIE (System of National Accounts), FEF:#FIF (Input-Output Tables) ,
X575 4 F#5%E (Tourism Satellite Accounts ¥ 72 1% Travel and Tourism

Satellite Accounts)

I Il D R ROF AR
1) Ao H# 2) EBREOHE
2) ARRORER 3) BfPE SO DR W N AR
3) AiEDFATT 4) K G E o U B R IR KRR
I BULEXRORE S V. BbhIZ
1) H - K- HFUIBT B BUEEEOHIK VI &0 HiE

2) BEOKE&|IZoWT
I BYCHEE ORI N AR OHERTFIE

1) BB I BLok
%) EEAROWR 1) ABOE
3) WRAEOHEE NEXTRTUVLs b, B EEREOR
N RO Tt gy ARSI B = & (2, T b i 5
* VL EURSFEIGAEL - #3%



VEOKREFBEEAE B 135 20114E3 4
BLNWVTITbNTEZETHY, HEIZDON
TH, BRI -y T — - AR 1 - EEs
DR, 0 - WEASEOREICOWT, b
DFEEF W DR OFHNDFHF R A TDNL T 5.

% OREFIZH LTI, RAEEEMICHER S
TERIFEFEICS LT, R THI2ENT X
EHWIFICECOTH L), BULEEIZOVT

&, AT LGRS R & A
VORREE, BOEEES STEICB W T, BB
BROFHINCAT A B L ToORSE21TE
IETHELOTHS.

2) ARFOBRK
ﬁ%i FIZZ00EG L Twh, Dl
IZEEEEORE ST A @OkIZEE
“m&&wﬁmmﬁ?m IOVTERERT L. B
FoOHRT, HEFTEON) T - g L ZonT,
WO DOBAT R REET) .

3) ABOFEHSH

REE, LEIS T, FlEmCTES F D fil
NoNnE ) RNl LT THML W
L. Lo T, ZoOSFIZFELeEmEiE, S
B EO— R R BRI IRIZ L A S FAT
THE 72w, T, ZoaiiE, MEAHREE
DI E DN VYD L. £ ORFDRE
HAE 1R TR T A BEORILREEETH 5
DY, BRI EEEE Ll CEES
R emAEATELPS LIl e Tw
%

I BAEROKEL

WITNDOMEEDEETL, EOHEORIE M
BIEEORE S HET LA, %@ﬁ%ﬁ%@k
FEXEFHBLTBLZEBVETHL, 22
ZOETIE, HOAE, T AU, LR Hf)w*(}g‘
BHLTBLZEE LV,

1) BH-K-#HRICBTIBEREZDOHE
(a) HA
HADERYGHEEOHERT I DWW TR EBE I &8

F1 2008 FEOBADEEE
(BAZ B, %)

BOLEED 70 20 22.7
Bt D GDP 115
BOLHESED GDP ORFHEMEIZ D 586 2.3
() PR 22 fERL BDREE] 10X 5.

F2 2008 FDT A HDEFEZE
(HAZ 2100 77 RV, %)

BOREED 71 2O 798,718
B o Gpp 402,146
BOLIESE D GDP OREFEEEIZ L O 28 & 2.8

(Hi#t) BEA |2 & A TSA.

N—R &7 B, PR 22 AEMBDC %&é
F1oEBY, 2008 4FE (FRK 20 4FE) |

L, HARERNOATHEESZ (ENRIT, @%%
17, PMELAORFHBRIT) 28 HAEHE RIS D
%éiﬂ%t%méﬂfw%Aﬁﬁuﬂ%am
TEEEERTHIUEL, BESH L 3BREIZR DD
DEBbIAS.

Hih 2B, BHROTIE, TAUHLD
FHPRE VPRI L ) ITETFRENL DTS

o¢ I

(b) 7AUH
T A I DOWTIL, BEA (Bureau of Econo-
DU & 2 125833 5 TSA

(Tourism Satellite Accounts) 25N — A & 72 5.

mic Analysis) 7%,

BEA XWHEICE T A7), ERBFHE 2
T%b%f%é@f HARDOP B IZHRY 9 5 1%
BThib. dbb, NEFREFEHSEETIZE

D& BLEDTTH 5.

B CORHF O T A1) 710 TSA I 2010
127120 H3EZ4Td Y, #FAlE Zemanek and
Rzeznik (2010/11) & B Y TH A, 4T, K
5340 2011 45 3 A 18 H i 8:30 (EDT) TH
D, DL EIZ, 2010 FEDOIEFD TSA DFER S

ZELRFEINTVDL Y, 20084FEIZBITS
TAVAOBEERIE2DOLBYTHY, T X
J AREEERD GDP I EO L EIAIL28% & 7o



Rikkyo University Bulletin of Studies in Tourism No.13 March 2011

#£3 WTTC I &2 2008 FOEESE

(HAZ D10V, %)

BbEZE O GDP 1963.5
UGS

BOLEZE D GDP OB I HD L EHE 3.2
% BtEZE o GDP 167.1

BGER D GDP OB 584 34

BLEZE D GDP 513.1
T AT

BIEEZE D GDP ORFEEITED 584 35

(H) WITCIZ X 5.

TWh, B, TAYATEROY A F232.8%
THHEVWH)Z LI, HRLHROTZ A b2k
592Th, —DOOHZEILAbDERDINLS.

(c) &R

BRIZB T, HREEOELEH O GDP
IZDOWTlE, WTITC (World Travel and Tourism
Council) LM Z5ERIIAT> TV nE)
THhbH. WITCIEZ, —2oRMEAIEE LN
LSOO, WEEETI74 7 EB L ORI
LBUGRIFIZOWT, MEOHETHSTLEEL
TWoIEe, FEOBUGEEORS % b 3%
LTWBHBERET, OROBDUTZEITFEEL TV
LIERETH 5.

T, WITC OiEsHic &L, R3DEBD,
2008 BT B ML OBIEEESE O GDP A3 FE
HEMEOCGDPICED LEEIX32% & %> T
5.

WTTC OHEFH T, H kO & E B OHERT
HELIZETRELZD 20, £3TIX, WITC®D
HEHo X 2 0ARE T A I OEFHERICOVTYH
PRl TBW Fhrsdbirb s, HE
OBEDLIEEOE ST, ST L -GS
BB RENWT EDRDDPD

WTTC O HEFT /11X World Travel & Tourism
Council (201073) 2B ENTEBY, ERNLE
ZTIETSA WKL TV A DTH LD, ik
BEOP AT ENETHEFTH o720, FHIEIER
R R REFTREE (FRHERE) CTh D) 26 AFAR
TR b DOWH o HEIE, FABNT TUHT
HNT YT THN, —BITAYSEFELTHAS

LRET L LI Rr—AbdHoLhE, KRB
BAREN - THERT SN T WL EG DD 5 Z &t
HMHENTWD, ZOMH, WITC B BT %
BT BRI RMEETHLZEOHMET
bH DY, WEHHEROBHEOR S OFEKIZ L
o TWh,

2) EQKRZEXIZOVT

EIAT, BOLEXEORBERIZEDE TS
M AR & XIS, BUGHEZEZ T ISR AR %
BEOT2HBREICLTBELRYES, MEEIZON
TIREE AR EEOLZVWITOREESDT ET
WD L) RZEDY %% HED, BOLOZE Tl
HOIELATHONTWLEDT, EE L.

FH)ETHL W L), BUiEEoEEOY
T A NDHY 3% THIUE, BIFWE LN EAALD Y
TA ML THLDRIMKGZDTHDL, 8
b, BHEENET TEDOTAHALEAIX, fi
DT RTOEFESEOCEFE LML L) I12 2 FHRE
ST THD 2.

B DHEROFFINMFNIR LN, F ORI MRE
EDOCEMEABALZD, ZOEEDRELD
FiifA G CHEEOERYH ) 2L ORETH
L. bmhR3CE2IE BELOEEY - M
BWEFEDR L, BOEROHBIIN T, #
JeESE IR D e VERMESE, INEELR Y
HEFENPHLHEYZTLHHLPLEEFTTLLE
DELREERAROZ ETH S,

BOLEEO Y A MY 2wE S, TBDE
FEEO T ITA M+ [BRMEED Y A M + [/
FTEOTITA N HERRDT, Fhir [EHGE

3



TERFBDEEEEE B 13% 20114FE3H

EOEBEN - WA N BESoE LT
b, WERLEND 2, RELZFL 20D L)1
BEbhs.

CDE)BEEE LOLREHBITL ) —Dd
L. &L HAENZ, BIOGEE BLU, A
¥, BEE CHEED, GbET4EEdsL
T4, EEFITVTID 2505 T, 4 EEDE
FEAFHI1000EM, ®iuz2728 L L), =
1y - BEHEEREERIL S ) T e ThIUE, FEE
ELB00 MBI LD, KEENDYTA ML
V) ZEThIE, MEMEEESOLLLTLT
DEF (25%) ZOTHA.

HARBFEDER UNTO) 38473 4 HEEREE
HE, T2bbEEbLE (2010) 128w, it
ROBOCHEZE O GDP P HEFER - HFEARF I
TI92%ThHAHEFENTHAHDIE, JLD GDP IZL
TAHLEOZLTHERS, FEiL, BFIILHEDD
BUOLHEEO Y T4 e L TIE32% % EHEL TW
LOTHD. 92%I13IE L A EERIT VDT
H5.

LA Lahs, THROBYLESED GDPH33.2%
Thad] LI ELWEHEOHIZ, ZoRFICE
K ENTwawZ b Ens, —koOZEN
PSR OB EZE O BB D 92% % KD 5 7
DL EECEEGERO—D &> TWn A
FTH 5.

£, BLEENEETCERVWE S TWA
DT, BOBIC L B Aosciiid, ko £k
Pl BT 2 EREEEED L
EREFRBmLT, HRERICS ET 24 L,
OTERGZEIEDSD D, TR 2%y
bOLDTHAL. 72720, Tl &k, BlmEE
DILIA PEEELIDLRECRESL T L L5
DFETHHERDNL.

I BAEBOEFRRNROHEFIE

EFEEESN T, FHEMOZ &%, EH
(activity) EIFROT, LIFIZBWTH, B
HEM T B RATHENE, TIAEEE, MUzt
HEw, NN, FATIGE), TEWGE), ArsE
WG LIPRZ L &5 5

1) ERIEEROBE

EeRoEEEEiritdl T4 A7 4%, EHER
#EUEETE (SNA, System of National Accounts) &
IER23, EOHBEHEZ > T DL OD—D98
FEEABEETH L. BRBEWROR -2 ~—D
WIZRD 1 & Z DG - T b,

B 1 DS &b~

OATH M EFIHIS, T_TOERHA TV
L. TNHIE, EETHAZLELDH LN, —HEH
TP CERERATH Y, ZonlFTiE, Fh
5D—D—D %ML IR, EE (T T4
BT 4, Activity) EIFATWVS,

QDI ORATBEOTIT > THAFIMICR TA L
I FTIE, FEEE,L ST ST ARKEE
T, ZOHMTHESNIZEG OGN A
TWh, 7272L, #No0OFEETNCERIL:
bOVEmDOENEEHELE —BHTL0TIE R
RS BVIOPIZE ARG FINT L5
Thb FIT, WAREFCIZE LD TERT
b, TOMR, BNEEH=A+B-CLi5.

CATLREDFNR - THEF NI A D & FDEM
DIEFENZ LB MIEED S OB AR H ), &
ST, ANE, ERE, Rk Eh%<

2) EERHROHE

Lo, BORSE 3T TH LR ERL
T, BOLEEEL VM EERT 5. UNWTO @
TZaTVEEBRLENS, BUSERE Yy s
T T LT, RO 2O KD BT
T A, F72, AT520x 5407 Db o & L HIA R
MNP EAY - T A5 ENEW. LD
V&, FEHEECMZEEAEEE I R D K& VEE
TH LN, FRITEEE, [EHMES — v 2%
DFD [ZOMWOATFHET —EA¥E] OFo,
EHILFDO—THHDT, MOETRITNIZE
RENTL WS TH L.

M 2T, mEBEOFOMERy PVIciE, #
WHIT L E DA RAITR S 5 2 L ICHET L0
D, WAOIT) BOCIITIE [HAWE] o—
HICET 505, BEADWHERDTTH VA AJRIT
I, B LI, [HRANEE ] 18
THDOTHAL. 12770, BRUS DL L oFETIE,



Rikkyo University Bulletin of Studies in Tourism No.13 March 2011

e LT RES) FTERE BEsE -] B
. Tz 3 FEEE & & |z
\ e # o= Bl ™
- % o+ & ~
M %
Y sl - ] b1
\\\ *oE {sa' &—eyj s X w =
. & x =
S lzzs= wesEsl A o=
1SRRI 5 A B |G | ArB-
T2 B K B E £
2 8 E 3 &
MEE & = " RSN B T2 DRE D AR
RS ” L
= Higaha- #
A to- F R v
F
&
i 5 p
EE R R #
BwE B % M O# x TR BT
g £ & ® o EB(DEY I— T 5.
mWPE o W K B X 1 A
1 | # % s T ABED SR B
N N N EE-BADSHIE-RT
| st E 2 B
et DeE #
K1 EEEEROBE
(H#) BBEFER.
RRIEE AR
m
3w E
S
R 3}: e < = o |
B Tk E i) NAES
<
e Al B ¢ DE
s
(&3h F
m
E
2
a
AEPERR G

2 EOREESNAOERERR

FESEER R [ REHE B ] &) FllE 8 <
FNOGHHEEOHICEHETN TS,

GDP & OB E MRS & HAOBIEIRITIX
SNA BT A RHMHELL TH > T GDP O—H
ERDN, EVARARRITIIFMEETHH-C, #
HARIE SNA IZBIT HBREFETIE R < GDP D
—HTLHVDTHAL. 72720, EVERARITO

SIEG EDEMT 20T, RS G AL,
Z AU B & B U, GDP BEINA YK
DOHILS.

MO ETRH LA, bebE, BOLRIT
LYY A AATOREIL, [Tourism] DA E
Wb BZERDTH D, FOKEED Tourism |24
B35 LifiE, HICEIhE2RE2ETHo



VHORFEOLFEAE F 135 20114E3 A
T, TOHMBHTHLPIEFEESNRLZ VDT
WTO (IHFR) %7213 UNWTO 7° Tourism O 1% &
AMEMIZEFRT A, EVARRFITETED
CZEPARIE ARG ZETH o7

L L, Mgk (248 AFAT) IS5 a4
Bz IBbekkiTcdr?] b EEH 0
T, HAFEO (8] OoMEIZI3E Y R AMRITIE
EENLRNTENSLHEL R EBY, Tourism
+=HE L DOTH LN S, Tourism IZBGE B S
NBERE TR RO b, EEIZ
4, Tourism = BUEHRAT + © 2 8 2 ik + KAL#
O THHEEZLONDLZ LS, ok 2L
HARIZB W T, Tourism = ffibE (ki) c‘:b‘>) X
AL LVEHGRICO VB Z A L b —%E L

TiEZAbh L.

3) HERFHROHET
ACEE AT EINEICST T, FREND,
Er92E, mEEEOZHINT FIVIZL - T

ESALAIEE RO BN A EEEIL
X=[1-(-mA] ' [(-M) D]

Lo TRAETE S,

- -
\‘QL,

: B ATA D EWIRMEFEN S bV
M BANRT MV E g b

M : SAREAT X
s P AAREATH

RN PV

z2EL, BOEEEOLEE, WE
P EERT2DT,

WX E=0D¥G

x=[1-(-mA] [ - D]

TIDTHAD.

NV EEREEIONI T -3

1) ERHBROEEER

b ed b EFEEERIIBWTIR
EERE L TPHEE+ GEE=FEH <Td
Birs

ThHa. LrLirs,

(I-A) ' =T+A+ A+ A+ A+ A+

EVI B S L b DL B, WFTEIE HT

FALEN LW RANFIE, EBIZIE, EREROW
FMEFEE BRI L2 DI > T 5720, 3L
LEEYITE B EW) Wb HL. 22T, 7ok
X, B3~ EMEEL LT,

X=(J+A+A*+A>F

LYl IHZllE, THEILENTEIVDOTH D
(ZIUISEDOBITH D).
FIT, wmHWMAROEEE, WmAREY M) v

T A% MEFRLT DL,
X=[1-U-mA] ' [(-M)D+E]

LnADT, ENFEEIC
JEIEIES

X4 B IO 3O

X=[1+H{=m) A (=M) AV H (T~ AP ) [ (1= M) D]

LB,

2) EEOHIE

020 FMIZ, FRfTEE CHEAY— 1Y X)
DREBHERENEIBLLTE P T AL L,
B40EBYTHL., 22T, PREAKT
HLUWRFIRTZ T ATz, Tz, MEEE KT 5

K4 BEERDROHEE

FATESE O | HE)ERESE

A —ER)
1985 1.70 2.72
1990 1.66 2.71
1995 1.69 2.68
2000 1.69 2.66
2005 1.68 2.80




720l EREOBEBNIRNES b, HEHEE
(et EsE) » L CTA7:

7ok 23X, KATER MEATF—YR) @ 1.68
WV BRI, FRATHEZEC 100 FHOTE DL
&, FNHPMEEIZETHERLLT, 8 FHOE
RO DT, T 168 FHOFEE IR L LN
IEFRTH D,

PRI A AL &, WRNEILZ 0 20 FER &
FEBELTWhWE &, HEHEED DS, ik
THEELY BWRES DR D REVI LR 2N
b,

3) BEREZTHOBEEEDR

BEEORIZIE, FSTARL Y Y — i &
I, BHEOBRMBREFITHLIND L DONH LD
FOEHFITEOLEEICEEEN . ok X
FIVEFTHDLETDHE, FOEZIIMbONL
B - - 2O E DA ER GDP DS INT 5
ZkiChA,. FlEELTIE, BEERY MY v
2 (capital flow matrix) % H\T, KEZEDOFHM
BENT bvns, BEREM - EFREY -
ADFH HERD D FIU L > TREREENY b
Vo GRIEREYINRS ML) SRELOT, HLiF
BEBROFNEE 25, LALa2s, BULEEOR
FHBEORIZ, "7 VERBAYEDDL L) hEZ
HH—MIZEH Y, FEEIZ, WITC TIEZD &
I iR AT o T 5.

4) HBEFBEAL BERRNE
BWEOHEMIBVTH, Ihedo CHirsh
Ter—=2AdHsH. MEOEBD, EEENT MLV
XK FENE FNEEEL TR PVIZT
L. ZLT, K1 OMAAIMIETHS 2% £ 912,
EXT Lo [RBENEEER] LRPbrs
DT, FEEOFEHEINGPRO NS, FhUl
BRI & BT A b UL, HAEE OHEINS A
FFEL. RBIZ, FNE, T7T4ET 1 HIOHE
By LA P CERSTIUEIVDOTHS.

V. &b
FEFWE MR E2 EoT12, HAICHRO

Rikkyo University Bulletin of Studies in Tourism No.13 March 2011

WHEEDGDP 7V A FE AL L, WA 3%HEIH
ThY), HEROBNEEI2%HRTHL I LD
Moz 72720, 2005 FZB W, HEhHESE
GEEBELANC, YTy, NA HREEXET
&) OGDP 7 LA MALT%TdhDH I & &bl
FTHAUL, BOCREENFRITENES TRV
OYRDLDTHL., LIzDoT, INE2EI5ITES
FHTI0BLELL I LTERTH I LT,
AL R R D TH 5.

BB, BRI o—F -1 AL LT, %
FHCBET A2 L2 M_NTEBELV. 520 TR
NRZETHL L, HESFFEIIBWTE, HEHE
EOLHEITBAT DR HRIL LD
T, BFO5EIERIIENTWS EFE LW
DTHHH, BHDFIZBENT, REERE D H O
TRELTWLZ L EED R HETH L, B
TR T AR AIRL C, FRZT T2
DR—=)N—= 22 BT2AHHD, T T2 HIZR-
TH_TBE7n

BUEO—RET & LT, BOERICET A 6E
EBOLEREICHT MG DD, F0) BELE
BT 28EHI 2w TiE, AR EEO A v —
oy b A M, 15 EREORRE T — & 98
IR WVERTT v 7H— FENTWn5EZ LN
FNns. B EHETHo0, FEREAR
BRE> Tz, =7V ThEPDETH -
720 &, BT LI —[tiZide > Tnkwn
DTH5H.

T EI TR RKOBEIE TSA DERTH 5.
b &b &, T Satellite Account 72 D TH 5 D>
5, UNWTO 25 SNA O —#8& L TIEK T 5 & 9
WO TWL50THEL. HARTLH, a3
TA VTR EVINELTT Ry 7 iRt e
179 2 EEFAZFH20T, WHEFFOEREHET
HO—RE L THFENERELDOTHD., 20
FEL &1L, ik L7z BEA OV 2R & »
ZEIILLbOEEDNS.

INT

VI FE&dH-#HE

SFESERERRTOT 2T MEOREE R
REFHS A2 &, MHELHIPSITONTE



THRFBEFIE H135 01163 A

ol THhHN, BOtEEICHL T, 20EE
B Thb [ VA4 A7) 2SEWNHES I (GDE)
DBRERTE RV E V) FERELZELH - T,
Wi 1B OWR T ENERIN D e BT
5.
BILEEFEEEICHD 2EHE1E, SRF
HIZonTh ARIZOWTH A S%TIRTH D
B, THERRRAKR ] EFRL T, BRozi R
FEMER) LT HEANF—EBIZASNLDTHE
BExET L. —HlE LTHABFEYER NTO)
OEBBOEHE 2010 2R 5 &, [HAROBEE
EORBFHIEIL GDP O 92%IZHL T 5] L w
) LA LEHSELNT WA, TRIF— O
LD BEMEECERO -2l o T A, EH
BIELLCHFC R, [HRoBLEED Y = 4
MI&EGDP D 32%TH 5. 72720, BlEEH,
LB EZILHNEHOWLEET TEDT,
[BOtEEO Y T4 M+ [BEWEXO YA M
+ [NEko A M) - - - FEa R LAEDYE
7ob 0% [BOGEFEOEEN - Mg Y1 M
LR EF UL, FIUX L GDP D 9.2% 127 5 ]
LWHEKRTHA.

P

DAYy =%y bo¥ A rELTIE, http//www.bea.
gov/newsreleases/industry/tourism/tournewsrelease.htm, 3
& U http://www.bea.gov/scb/pdf/2010/11%20Novembet/
1110_travel.pdf Td 5.

2) 72720, BBEERRBEOY 27 EZE»TIC, BEER
HROFHNILO GDP (WK & &%\ GDP) 12347 5
RFELHENTHEOTENAKIEENTE RV, £
COFEDBIFT D LBV TH B LA THELROT
H5.

BEEH

E Tz @A BT (2010) [P 22 SRR BB ]

El s BERABOER (2001/3) [HAT - BUGEFEOZIFER)
FAZBST % AN 7

E AR mEREGEGRRE (2002/3) [hAT - BOLEEOREFER
RICET AN

E A mEREEGRRE (2003/3) [HRIT - BUGHESEORER
FACH T 5 AN

El L2 mEREEGRRE (2004/3) [HRAT - BOCHEZEOZFER
FIZET 5 REZN .

E LA BEREGEORR (2005/3) [HRTT - BUGHESEOREES)
R B IRAMZV ]

HARBUFEISER (2010) 12010 4ERR INTO EIBSEEFE].

The World Travel & Tourism Council (2010/3), “WTTC/OE
2010 Travel & Tourism Economic Impact Methodology.”

Zemanek, Steven L. and Stanislaw J. Rzeznik (2010/11), “U.S.
Travel and Tourism Satellite Accounts for 2004-2009,” Survey
of Current Business, Vol.90, No.11.

[LUF, WTO % 721% UNWTO Hik4]

Recommendations on Tourism Statistics (1994).

Concepts, Definitions and Classifications for Tourism Statistics
(Technical Manual No.1) (1995).

Collection of Tourism Expenditure Statistics (Technical Manual
No.2) (1995).

Collection of Domestic Tourism Statistics (Technical Manual
No.3) (1995).

Collection and Compilation of Tourism Statistics (Technical
Manual No.4) (1995).

Tourism Satellite Account (TSA) The Conceptual Framework
(1999).

Measuring Total Tourism Demand - General Guidelines Vol.1
(2000).

The Measurement of the Economic Impact on Tourism (2000).

Measuring Tourism Supply - General Guidelines Vol.2 (2001).

Tourism Satellite Account: Recommended Methodological
Framework (2001).

Measuring Visitor Expenditure for Inbound Tourism (2003).

Tourism Satellite Account: Recommended Methodological
Framework (2008).



Rikkyo University Bulletin of Studies in Tourism No.13 March 2011

&1 7AUHOEERNOT O XEHEEEHMEERE (2008 F)

[Millions of dollars]
Industry Tourism Tourism Tourism
output intermediate value
consumption added
Traveler accommodations 156,303 70,553 85,750
Nonfarm residential tenant occupied permanent site real estate 17,366 4,964 12,402
Food services and drinking places 103,374 47,418 55,956
Air transportation services 130,612 80,483 50,129
Rail transportation services 2,935 1,706 1,229
Water transportation services 12,327 6,308 6,019
Interurban bus transportation 1,956 771 1,184
Interurban charter bus transportation 1,698 284 1,415
Urban transit systems and other transportation 3,950 1,775 2,175
Taxi service 5,132 2,711 2,421
Scenic and sightseeing transportation 3,040 1,485 1,556
Automotive equipment rental and leasing 28,463 12,917 15,546
Automotive repair services 5,865 1,603 4,262
Parking 1,718 456 1,263
Toll highways 708 211 497
Travel arrangement and reservation services 33,329 13,714 19,616
Motion pictures and performing arts 7,129 2,183 4,945
Spectator sports 14,293 6,057 8,236
Participant sports 12,610 4,616 7,995
Gambling 21,063 4,791 16,272
All other recreation and entertainment 16,186 6,614 9,571
Petroleum refineries 67,179 54,815 12,364
Industries producing nondurable PCE commodities, excluding petroleum refineries 55,281 35,041 20,240
Wholesale trade and transportation services 36,615 14,347 22,268
Gasoline service stations 11,696 3,469 8,227
Retail trade services, excluding gasoline service stations 33,890 11,141 22,749
All other industries 14,001 6,142 7,859
Total 798,718 396,572 402,146




