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Difference of Tourist Destination Image and Urban Tourism Elements with Languages:
A Case Study of Japanese and Chinese eWOM on City of Verona
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DU, Guoging

Abstract: Analyzing the spatial distribution and contents of eWOM on the city of Verona (Italy), we found
some common features exist between Japanese and Chinese ones. Chinese tourists show more preference
to the story of Romeo and Juliet, while Japanese tourists show interest in architecture and cityscapes. For
the methodology of text mining, combination of keyword analysis and topic modeling helps us to realize
that Japanese tourists post more information on attendant elements of urban tourism than Chinese tourists.
However, both Chinese and Japanese tourists show less interest in food and wine than European and
North American tourists because of lack of exhibition facility in city center area. In addition, image of the
tourist destination is an abstract feature but is formed or strengthened by concrete exhibition facilities, so

that a bi-sidedness of images and facilities appeared for each tourist spot.

Keywords: 1 = 3 (Word of mouth), #BItH 1 2 — < (Image of tourist destination), M€y 27 « €57 ) v 7
(Topic modeling), #BHiBIt (Urban tourism), ¥ = = — 7 iifk (City of Verona)
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