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The Destination Image Elements of Chinese Tourism Support Apps and their Effects on Visitors to Japan
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Abstract: This study aims to clarify the destination image elements of cognitive, affective, and evaluative el-
ements of Chinese tourism support apps as well as their effects on Chinese visitors to Japan. As the re-
search method, we utilize questionnaire survey on app usage for Chinese tourists, and analyze the hi-
erarchical structure and functions of apps. In fact, Chinese visitors to Japan used the app separately for
different function. For the elements of destination image, all the apps have cognitive element that foster
knowledge and understanding of destinations. But, the equipment of affective and evaluative elements
depends on the judgment and policy of the operators of the apps. However, except for the pure tool-based
apps such as language translation, we found that there was a tendency to increase affective elements in

apps, and it turned out to be an efficient way to increase users and stimulate tourism consumption.

Keywords: 8t % £ 7 7V (Tourism support app), &5 H#E ABIEE (Chinese visitors to Japan), SNS

(Social network service), A~<— 1k « > — VU X A (Smart tourism)
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