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Evaluation of flashpacker accommodations in Yuanyang, Yunnan, China
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Abstract: The purpose of this study is to clarify the evaluation of flashpacker accommodations in Duoyishu,
Yuanyang, Yunnan, China. As the research method, we collected Online word-of-mouth in English and
Chinese from several online booking sites and analyzed them by text mining approaches. As a result, the
following five points were evaluated for both English and Chinese: owners and staffs, service, facilities,
location, and tourism resources. However, by analyzing each language, the similarities and differences in
the evaluation criteria between Chinese backpackers and foreign flashpackers were revealed. In particular,
differences in the evaluation criteria of location and tourist resources were clearly revealed. These differences
indicate that Chinese backpackers and foreign flashpackers have different experiences of tourism in

Yuanyang and different interests in tourism resources.

Keywords: 7 7 » 3 = % » 7 — (flashpacker), f&iAMtiE% (accommodation), #* ¥ 7 4 v [ 2 3 (Online

word-of-mouth), 7% A F ¥ 1 =¥ 7 (text mining), JCF3(Yuanyang)
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