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Mei-Nikan Expressway Full Line Opening and the New Expressway Tolls in the Chukyo Area
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Abstract: With the Mei-Nikan Expressway full line opening on 1st May 2021, the new expressway tolls were
introduced also in the Chukyo area. The new expressway tolls promote shift from the congested roads to
the ring roads through organization and unification of fare level and vehicle classification, and realiza-
tion of seamless charges based on origin and destination. To promote further, rate adjustments and dis-
counts for traffic congestion may be introduced in the future. However, it is necessary for customers to be
informed that shift to the ring roads reduces their costs. And it is important to influence customers’ psy-

chology.
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