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Abstract: This study aims to reconsider English presentation classes at university
level in Japan. For this purpose, the study analyzed English presentation textbooks
used in Japanese universities. The findings of the study show that the textbooks
mainly cover basic presentation skills such as physical (eye contact and gestures), oral
(voice inflection / intonation) and visual (creating and explaining slides) aspects.
However, the majority of the textbooks do not focus on brainstorming and
researching, which help students to enrich the content of the presentation. This
indicates that students are not taught the importance of developing and organizing
their ideas and the ways of expressing them, and as a result, they are not able to
communicate their thoughts logically and clearly in their presentations. This paper
emphasizes the necessity of fostering students’ abilities to organize information and to
build up their ideas in shape. The paper finally suggests how to improve the education
of English presentation classes at universities in order to cultivate human resources
so that students can play an active role in the global world.

Keywords: English presentation, textbook analysis, ovganizing information,
developing ideas
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Appendix 1

x®1 FABEHREULETEFIN—E
No. WEESY A bV HAGES 4 b HH AL HiRR AR
1 | Academic Presentation THTIv 7 - Ly TF—vav EXCZaN 2013
2 | Power Presentation YEETTL Y TF—vayv =&tk 2005
N T i N N
3 | Presentation Workshop DVD¢ CHERMT VYT ay & H 2012
DEGE
4 | Speaking in Public TLE YT — arDidDILEYEE R TE AT 2009
5 | The Way to Effective Speaking AE=F - T v T—va vk R 2010
(new ed.)
iy o | ZAT AV TTHEEIGET LRy T — .
6 | Writing for Presentation in English o 2 v [FZE 2012
7 | Your First Speech and Presentation | #3& A £ —F & 7' L ¥ » D Eifif RS 2011
3 Successful Pre§entat1ons: An Ly 2012
Interactive Guide
9 Prgsentatlons in English: Find Your Ry 2011
Voice as a Presenter
10 | Academic Presentation —HBMEATLT AT Iy VHEET LY | 22Ty | 2012
1 Presenting in Enghsh: How to Give ey IS5y 2008
Successful Presentations
12 | Speaking of Speech (New ed.) RV 2009
13 | Dynamic Presentations YEET LY T = a v Ok Ery v 2007
English for Work: Business NN
14 Presentations with CD E7ve 2003
15 | Present Yourself 1/ 2 7)Y | 2008
16 | Dynamic Presentations Fr7 vy | 2010
17 Express Serles English for ForaT4—F| 2007
Presentations
: . Buildi _ 2% a1 YIRS L B
18 Presentations to Go: Building Presenta- | DVD T3 U THORFE7 L £ ¥ evr—y | 2014
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Appendix 3

x®3 FETFANCEHFRTILEYT—YaVvBRESLVOERER

c e - T XA DR
No. TLE Y F— a vDORE -
Skill-based Content-based
1 Academic v
2 Academic v
3 Academic v
4 not mentioned v
(“overall English skills” “oral communication skills”)
5 not mentioned (“any speaking situation”) v/
6 not mentioned (27" — VLL2SETHES I B LT, v
NI CEMRZIBA 7D, HAOFEZZHHT 5 ))
7 Business 4
3 not mentioned v
(“standing up in front of people, explaining your information”)
9 “conferences or meetings” v
10 “both academic and business” v
11 “anyone who needs to make presentations in English” v
12 not mentioned 4
13 not mentioned %
(“to present their own ideas clearly and effectively”)
14 Business v
15 not mentioned v
16 Business v
17 Business v
18 Business v




